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comparative effectiveness. Emphasizes the role of direct foreign 
investment as a... 
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feel free to define their own eco-balances, those which they regard 
as good for marketing purposes. This can give rise to extravagant 
requests as illustrated in the following example. 
Recently. . . 
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...coffee, or coffee from Equador versus coffee from Kenya as one might 
assume, but for marketing reasons on the packaging. Not only data on the 
energy consumption of printing ink raw. . . 
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define their own eco balances which they regard as being a good 
instrument for their marketing concept. 
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consumption of printing ink raw. . . 
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the tariff escalation effect is taken into consideration. NTBs, 
including voluntary export restraints (VERs), orderly marketing 
agreements (OMAs), reference prices, standards and norms, are more 
relevant. Secondly, OECD countries feel free... an in-between case given the 
heterogeneity of the Latin American economies. 

In Asia, traditionally, marketing integration has always governed 
institutionalized integration. Market integration was first fuelled by 
capital mobility and. . . 
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MERCHANT-AFFILIATED DIRECT WHOLESALE MARKETING AND FULFILLMENT SYSTEM 
Inventors : Langhammer Michael Jay . . . 

Abstract: A merchant-affiliated direct wholesale marketing and 
fulfillment system. A computer server receives information from a consumer 
and from this information... 

Exemplary Claim: DRAWING 

1. A merchant-affiliated direct marketing and fulfillment system, 
comprising: a computer server for connecting to a remote computer system 
under. . . 

Non-exemplary Claims: ...21. A method of merchant-affiliated direct 

marketing and fulfillment, comprising: connecting to a remote computer 
system under control of a consumer, delivering... 

...22. A merchant-affiliated direct marketing and fulfillment system, 

comprising: a computer server for connecting to a remote computer system 
under... 26. A method of merchant-affiliated direct marketing and 
fulfillment, comprising: connecting to a remote computer system under 
control of a consumer, maintaining. . . 

...27. A merchant-affiliated direct marketing and fulfillment system, 

comprising: a computer server for connecting to a remote computer system 
under34. A method of merchant-affiliated direct marketing and 
fulfillment, comprising: connecting to a remote computer system under 
control of a consumer, maintaining. . . 

...35. A merchant-affiliated direct marketing system, comprising: a 

computer server for connecting to a remote computer system under control 
of. . . 

...'42. A method of merchant-affiliated direct marketing , comprising: 
maintaining an identification of products potentially for sale, 
connecting to a remote computer system. . . 
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English Abstract 

A merchant-affiliated direct wholesale marketing and fulfillment 
system. A computer server (12) connects to a remote computer system (42) 
under. . . 
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MERCHANT-AFFILIATED DIRECT WHOLESALE MARKETING AND 
FULFILLMENT SYSTEM 
Field of the invention 

The present invention relates to management information 
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systems . . . 
. . .2 

directly selling products to consumers. This use of the Internet is 
popularly known as electronic commerce or e - commerce . 

E - commerce merchants have several significant cost 
advantages as compared to traditional retailers, and as a result e - 
commerce 1 1 merchants often can undercut the prices of traditional 
retail merchants. 

retal I I 

E - commerce merchants do not need to maintain a storefront in an 
attractive commercial district; rather, all... 

...can be at any physical location that is desired, including a private 
home. In addition, e - commerce merchants have the advantage that, 0 in 
many circumstances, sales taxes applicable to traditional merchants need 
not be collected by an e - commerce merchant due to the interstate 
nature of a transaction and/ or tax moratoriums that have been initiated 
to stimulate the development of e - commerce . This also makes the 
retail price of an e commerce merchant appear lower to consumers. 

1 5 Traditional merchants have attempted to confront the threats 

posed by e - commerce by also conriecting to the Internet. For example, 

several larger merchant chains have established Internet... 

...First, substantial programming expense is currently required to create a 
comprehensive Interriet server application for marketing products. 

3 

Smaller merchants cannot amortize this cost over a large quantity of 
products sold. . . 

...and so have difficulty matching on a product-f or-product basis, the 
offerings of larger e 

commerce merchants. Finally, the business model used by many 
traditional 

independent merchants assumes that shoppers will... 

...existing inventory is all that is available 

for review at the retail site. In an e - commerce environment, however, 
consumers viewing lists of items for sale identified on-line, will be 
able . . . 

...readily move from one merchant to another merely for the purpose of 
price shopping, in e - commerce , 

this is not the case. Users do not always expect e - commerce merchants 
to 

have an available knowledgeable sales staff ready to answer consumer 

1 0 questions ... an informed purchase of the desired brand 

and model can later be made from the e - commerce merchant with the 

lowest 

pricing. 

1 5 Manufacturers of brand-name merchandise selling to retail... 

...dominated by brand names, are aware of the likelihood for priceshopping 
by consumers, particularly using e - commerce . Manufacturers often wish 
to discourage such price shopping, for several reasons. Manufacturers of 
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premium brand. . . 

...distribution to limited numbers of 

merchants in particular territories. To combat price erosion due to 
ecommerce , some manufacturers have instituted a policy of refusing to 
sell to 

merchant that make retail sales via the Internet. Although manufacturer 
policies of this sort are detrimental to e - commerce , manufacturers 
are not 1 0 philosophically opposed to e - commerce . Manufacturers 
would welcome the 

additional sales volume that might arise through e - commerce , if the 
manufacturer could monitor retail pricing to enforce existing policies, 
and thus be sure not to undermine traditional retail merchants. 
Traditional merchants, particularly those lacking the resources to begin 
e - commerce , are opposed to 1 5 brands that pen-nit other merchants to 
sell via the . . . 

. . .manufacturer brand names, while known to merchants, 

are relatively unknown to customers. In these markets, e - commerce 
faces 

substantial challenges. Although consumers have shown a willingness to 

buy 

7 

brand-name merchandise. . . 

. ..1 0 The merchants that bear the greatest business risk of losing 

business due to e - commerce , are the traditional independent single 
location 'I merchants. The risk is particularly high to those... 

...and Internet sales prohibitions, and these stores lack the 

resources and inventory necessary to commence e - commerce and compete 
on 

an item-to-item basis with national chains. Furthermore, even those 
independent ... 

...eventually lose the protections imposed by manufacturers and begin to 
lose 2 0 sales to e - commerce competitors. 

It is therefore an object of the present invention to facilitate the 
rapid entry of small, independent merchants into e - commerce , 
providing those 
8 

merchants with an inventory and a nationwide reputation that can be 
competitive . . . 

. . .protect such merchants from erosion of their retail pricing resulting 
from competition between their respective e - commerce businesses. 

It is another object of the present invention to facilitate ecommerce 
sale of goods by merchants, in a manner that induces manufacturers to 
allow their goods to be sold via e - commerce , by protecting 
manufacturers and retail merchants from the effects of price erosion. 

It is a . . . 

...another object of the present invention to manage a catalog 
of items for sale via e - commerce in a ...accordance 
0 with the principles of the present invention, which provide a 
merchantaf filiated direct wholesale marketing and fulfillment system. 

9 
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In accordance with a first aspect of the invention, this system. site 
through which those retail merchants can provide products to consumers in 
competition with other e - commerce providers. Because the merchants 
utilize 

a common server for storing and delivering product information, the 
business entity operating the 

direct marketing system also operates as a wholesaler, and sells 
products to 

'I merchants. Retail merchants may... 

...purchase is treated as a merchant order by the business entity 

is operating the direct marketing system. The shipping cost for the 
item is 

identified to the remote computer so that... 

...in a single package. 

In the disclosed specific embodiment, the business entity 

operating the direct marketing system may provide the remote computer 

to 

1 4 

affiliated retail merchants for free or... 

...to enable use of the system by affiliated merchants. 

In a final aspect, the direct marketing system may be utilized to 
perform fulfillment of orders placed by consumers of a retail ... initiate 
a purchase of an item from a merchant, upon merchant approval, using the 
direct marketing system in accordance with principles of the present 
invention. 

Fig. 6 is a flow chart... 

...of Specific Embodiments 

Referring to Fig. 1, the major components of a merchant 

affiliated direct marketing system 10 can be seen. At the heart of 

system 10 is 

a computer server ... entity that is operating server 12 and is the 
proprietor for the merchant affiliated direct marketing business 
described in the present application. Customer service workstations 

1 8 

may be in a . . . 

...in a warehouse 26 at which the goods that are sold using the merchant 
affiliated marketing system of the present invention are stored for 
shipment to merchants and consumers. 

To facilitate ... defined by those merchant affiliates. The business entity 
operating the merchant affiliated 

2 4 

direct marketing system may provide a service of hosting merchant home 
pages as a adjunct to the merchant affiliate direct marketing system. 
Those merchants using this service will be hosted by server 12 and stored 
in. . . 

...applied to the wholesale price of merchandise purchased from the 

business entity operating the direct marketing system. The information 
on table 70 identifies the pricing markup utilized by the merchant. The 
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.74 identifies shipping markups applied by merchants to goods purchased 
by consumers utilizing the direct marketing system of the present 
invention. Here again, the shipping charges 
2 5 

applied by merchants ... 60 also store item inf ori-nation for the products 
that are sold via the direct marketing system. The primary table for 
item information is a table 104 storing basic information for each item 
carried by 0 the business entity operating the direct marketing system. 
Auxiliary tables 

related to table 104 include a manufacturer authorization table 106 for 
identif ying . . . the merchant 
2 8 

web information table 90 for each merchant affiliated with the direct 
marketing system of the present invention. 

Continuing on Fig. 3, a merchant inf ori-nation table 92 provides 
information for each merchant affiliated with the direct marketing 
system, 

which can be used in business transactions with the merchant. This 
information includes a... table 96 is used for storing consumer 
information for consumers who interact with the direct marketing 
system. 

1. 5 Records in the consumer inforination table 96 provide key information 
about 

consumers who utilize the direct marketing system. Each consumer has a 
record in consumer information table 96. Records in consumer information 



.are used to validate a consumer's identity as. part of the process for 
direct marketing described in the following figures. 

Purchase and shopping cart inf ori-nation table 98 stores 
0 ... identif ier for a transaction. Where a consumer has an initiated a 
transaction using the direct marketing system, the consumer's 
identifier from field 156 of the consumer's consumer information record 
...table 104 stores records each relating to an item that is sold using 
the direct marketing system. 

There is one such record for each . . .be used to identify items that are 
sold by different legal entities utilizing the direct marketing system. 
If multiple legal entities utilize the direct marketing system to sell 
items to consumers and merchants, the company ID can be used to... 

. .made by a 
3 8 

manufacturer, will be able sell those items through the direct marketing 

system. A manufacturer authorization table 106 which is discussed below 
identifies the authorization levels applicable ... the number of items that 
are currently in stock with the entity managing the direct marketing 
system. Through the use of this field, and its consistent updating as 
consumer and merchant purchases 1 5 are received, a direct marketing 
system in accordance with the principles of 

the present invention can minimize or eliminate back. anticipated that 
the groups will be defined by the entity operating the direct 1 5 
marketing system and these groups will be used in identifying products 
to merchants, to permit merchants ... or URL of the home page of a 
wholesaler that is operating the direct 
44 
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marketing system and server 12. Normally consumers do not directly 
transact business with wholesalers and in the present embodiment the 
specific identity of the wholesaler sponsoring the direct marketing 
operation is shielded from 

the consumer. For example, a separate business entity and a separate... 0 
wishes to promote. 

It is also anticipated that different merchants affiliated with the 
direct marketing system will carry different items in their respective 
catalogs . 

For example, different merchants may have... 

...subdirectory, then only those categories for which that merchant carries 
at least one item for online shopping are identified on the main 
page. 

2 0 It will be appreciated that the direct marketing system when 
operated by a wholesaler, may be able to display categories of items and 
...5 above, only those subcategories in which the merchant carries at 
least one item for online shopping will be displayed. Thus, in the 
category and subcategory level, the catalogs displayable by merchants... 

...above, thumbnails for those items that are available and that the 
assigned merchant carries for online shopping are retrieved and 
presented to the user. 

As noted above, some items in the catalog ... also be seen in Fig. 4A that 
consumers may enter the 

catalog of the direct marketing system via links that appear in 
websites 

established by merchant affiliates. In this case a... 

. . .may press a button or click area to view the catalog provided by the 
direct marketing system. In this case the 
54 

process continues to step 400 and the user is... 

...can view this main page. A merchant seeking to advertise their 

affiliation with the direct marketing system catalog may advertise 
their main 

page address in the merchant subdirectory. Users who receive ... for 
exemplary purposes. 

5 5 

Once a user has elected to register with the direct marketing 

system, the user is directed to the registration process and specifically 

in step 420 of . . . ten-ninal 46. The proprietary software initiates an 

Internet connection the server 12 to facilitate shopping by the 

consumer. 

Online shopping at retail terminal is similar to online shopping 

1 5 that may be perfon-ned by a consumer at a private home or. . . 

...the retail workstation. 

2 0 Thus, unlike consumer shopping performed at private homes or other 
Internet 

connected locations, retail shopping in a merchant location is always 
associated with a single merchant. 



1220-Oct-0310:19 AM 



Search Report from Ginger R. DeMille 



6 1 

It will. . . 

. ..s retail location, will enhance the sales of products by the entity 
sponsoring the direct marketing system and managing server 12. 

Wholesalers that do not provide online shopping tfirough merchant 
workstations will be at a significant disadvantage in those retail 
environments 

where a. . .mouse clicks that will cause server 12 to seek for products 
through the operations for online shopping that are detailed in Fig. 
6. The use of touch screens for graphical interfaces to... is believed to 
be a further enticement to 

5 merchants to participate in the direct marketing system in accordance 
with the principles of the present invention. 

Referring to Fig. 6, the... pay partial profits to merchants for items 
sold online directly to consumers by the direct marketing system. In 
this process, step 814, for 

each merchant, server 12 locates shopping cart records... 

Claim 

7 8 

Claims 

1 A merchant-affiliated direct marketing and fulfillment 
system, comprising: 

a computer server for connecting to a remote computer system 
under ... fulfilling these orders by direct shipment to customers. 

21 A method of merchant-affiliated direct marketing and 
fulfillment, comprising : 

connecting to a remote computer system under control of a 

consumer, 

83. . . 

...the remote computer along with information regarding products for sale. 

22 A merchant-affiliated direct marketing and fulfillment 
system, comprising : 

a computer server for connecting to a remote computer system 
under ... fulfilling these orders by direct shipment to customers. 

26 A method of merchant-affiliated direct marketing and 
fulfillment, comprising: 

8 5 

connecting to a remote computer system under control of a... 
...authorized for sale by the merchant assigned to the consumer. 

27 A merchant-affiliated direct marketing and fulfillment 
system, comprising: 

a computer server for connecting to a remote computer system 
under ... fulfilling these orders by direct shipment to customers. 

34 A method of merchant-affiliated direct marketing and 
fulfillment, comprising: 

connecting to a remote computer system under control of a 

consumer, 

maintaining. . . 
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...information for products that are not currently available in inventory. 

35 A merchant-affiliated direct marketing system, comprising: 
a computer server for connecting to a remote computer system 
under control of... 

...fulfilling these orders by direct shipment to customers. 

42 A method of merchant-affiliated direct marketing , 
comprising : 

maintaining an identification of products potentially for sale, 
connecting to a remote computer system. . . 
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...Facilitates the rapid entry of small, independent merchants into e - 
commerce providing those merchants with an inventory and a nationwide 
reputation then can be competitive with. . . 
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Inventor: Michael Langhammer ... 

Abstract : 

A merchant-affiliated direct wholesale marketing and fulfillment 
system. A computer server receives information from a consumer and from 
this information. . . 

Summary of the Invention: 

...for directly selling products to consumers. This use of the Internet 
is popularly known as electronic commerce or e - commerce . 

[. . . 

...0006] E - commerce merchants have several significant cost advantages 
as compared to traditional retailers, and as a result e - commerce 
retail merchants often can undercut the prices of traditional retail 
merchants. E - commerce merchants do not need to maintain a storefront 
in an attractive commercial district; rather, all... 

...can be at any physical location that is desired, including a private 
home. In addition, e - commerce merchants have the advantage that, in 
many circumstances, sales taxes applicable to traditional merchants need 
not be collected by an e - commerce merchant due to the interstate 
nature of a transaction and/or tax moratoriums that have been initiated 
to stimulate the development of e - commerce . This also makes the 
retail price of an e - commerce merchant appear lower to consumers... 

...0007] Traditional merchants have attempted to confront the threats 
posed by e - commerce by also connecting to the Internet. For example, 
several larger merchant chains have established Internet... 

...First, substantial programming expense is currently required to create a 
comprehensive Internet server application for marketing products. 
Smaller merchants cannot amortize this cost over a large quantity of 
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products sold. Furthermore... 

...and so have difficulty matching on a product-f or-product basis, the 

offerings of larger e - commerce merchants. Finally, the business model 
used by many traditional independent merchants assumes that shoppers will 

...existing inventory is all that is available for review at the retail 
site. In an e - commerce environment, however, consumers viewing lists 
of items for sale identified on-line, will be able... 0008] The efforts 
by traditional merchants to combat e - commerce , to a large extent 
assume that consumers use the Internet for information gathering, and 
will. . . 

...readily move from one merchant to another merely for the purpose of 
price shopping, in e - commerce , this is not the case. Users do not 
always expect e - commerce merchants to have ...questions. Indeed, 
consumers often expect no more than to be able to connect to the e - 
commerce merchant's server and place orders for shipment to the 
consumer. A saavy e - commerce consumer collects information on 
products from whatever sources are available, and then makes the purchase 
...to collect information on products independently of particular 
merchants. When collecting information on branded merchandise, e - 
commerce consumers can also take advantage of traditional retail 
merchants, by visiting merchants to view products... 

...an informed purchase of the desired brand and model can later be made 
from the e - commerce merchant with the lowest pricing. . . 

...by brand names, are aware of the likelihood for price-shopping by 

consumers, particularly using e - commerce . Manufacturers often wish to 
discourage such price shopping, for several reasons. Manufacturers of 
premium brand. . . 

...distribution to limited numbers of merchants in particular territories. 
Tc combat price erosion due to e - commerce , some manufacturers have 
instituted a policy of refusing to sell . . .make retail sales via the 
Internet. Although manufacturer policies of this sort are detrimental to 
e - commerce , manufacturers are not philosophically opposed to e - 
commerce . Manufacturers would welcome the additional sales volume that 
might arise through e - commerce , if the manufacturer could monitor 
retail pricing to enforce existing policies, and thus be sure not to 
undermine traditional retail merchants. Traditional merchants, 
particularly those lacking the resources to begin e - commerce , are 
opposed to brands that permit other merchants to sell via the Internet, 
and the . . . 

...manufacturer brand names, while known to merchants, are relatively 

unknown to customers. In these markets, e - commerce faces substantial 
challenges. Although consumers have shown a willingness to buy brand-name 
merchandise via 

Description of the Drawings: 

...initiate a purchase of an item from a merchant, upon merchant 
approval, using the direct marketing system in accordance with 
principles of the present invention. . . 

Description of the Invention: 

...0051] Referring to FIG. 1, the major components of a merchant 
affiliated direct marketing system 10 can be seen. At the heart of 
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system 10 is a computer server ... entity that is operating server 12 and 
is the proprietor for the merchant affiliated direct marketing business 
described in the present application. Customer service workstations 14 
may be in a different... 

...in a warehouse 26 at which the goods that are sold using the merchant 
affiliated marketing system of the present invention are stored for 
shipment to merchants and consumers ... pages 68 defined by those merchant 
affiliates. The business entity operating the merchant affiliated direct 
marketing system may provide a service of hosting merchant home pages as 
a adjunct to the merchant affiliate direct marketing system. Those 
merchants using this service will be hosted by server 12 and stored in. . . 

...applied to the wholesale price of merchandise purchased from the 

business entity operating the direct marketing system. The information 
on table 70 identifies the pricing markup utilized by the merchant. The 
...74 identifies shipping markups applied by merchants to goods purchased 
by consumers utilizing the direct marketing system of the present 
invention. Here again, the shipping charges applied by merchants may be 
...tables 60 also store item information for the products that are sold 
via the direct marketing system. The primary table for item information 
is a table 104 (FIG. 3B) storing basic information for each item carried 
by the business entity operating the direct marketing system. Auxiliary 
tables related to table 104 include a manufacturer authorization table 
106 (FIG. 3B... record in the merchant web information table 90 for each 
merchant affiliated with the direct marketing system of the present 
invention. . . 

. . . 3A, a merchant information table 92 provides information for each 

merchant affiliated with the direct marketing system, which can be used 
in business transactions with the merchant. This information includes a 
...table 96 is used for storing consumer information for consumers who 
interact with the direct marketing system. Records in the consumer 
information table 96 provide key information about consumers who utilize 
the direct marketing system. Each consumer has a record in consumer 
information table 96. Records in consumer inf ormation . . . are used to 
validate a consumer's identity as part of the process for direct 
marketing described in the following figures... 

...identifier for a transaction. Where a consumer has an initiated a 
transaction using the direct marketing system, the consumer's 
identifier from field 156 of the consumer's consumer information record 
...table 104 stores records each relating to an item that is sold using 
the direct marketing system. There is one such record for each item, 
identifying relevant information necessary to order... be used to identify 
items that are sold by different legal entities utilizing the direct 
marketing system. If multiple legal entities utilize the direct 
marketing system to sell items to consumers and merchants, the company 
ID can be used to. . .particular items made by a manufacturer, will be able 
sell those items through the direct marketing system. A manufacturer 
authorization table 106 (FIG. 3B) which is discussed below identifies the 
authorization. .. the number of items that are currently in stock with the 
entity managing the direct marketing system. Through the use of this 
field, and its consistent updating as consumer and merchant purchases are 
received, a direct marketing system in accordance with the principles 
of the present invention can minimize or eliminate back... It is 
anticipated that the groups will be defined by the entity operating the 
direct marketing system and these groups will be used in identifying 
products to merchants, to permit merchants ... out by server 12 interacting 
with a consumer seeking to purchase goods from a direct marketing 
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system can be explained. In the first step 350, a consumer enters the 
internet address or URL of the home page of a wholesaler that is 
operating the direct marketing system and server 12. Normally consumers 
do not directly transact business with wholesalers and in the present 
embodiment the specific identity of the wholesaler sponsoring the direct 
marketing operation is shielded from the consumer. For example, a 
separate business entity and a separate ... 0090] It is also anticipated 
that different merchants affiliated with the direct marketing system 
will carry different items in their respective catalogs. For example, 
different merchants may have merchant carries at least one item for 
online shopping are identified on the main page. . . 

...0091] It will be appreciated that the direct marketing system when 
operated by a wholesaler, may be able to display categories of items and 
...noted above, only those subcategories in which the merchant carries at 
least one item for online shopping will be displayed. Thus, in the 
category and subcategory level, the catalogs displayable by merchants... 
above, thumbnails for those items that are available and that the 
assigned merchant carries for online shopping are retrieved and 
presented to the user... also be seen in FIG. 4A that consumers may enter 
the catalog of the direct marketing system via links that appear in 
websites established by merchant affiliates. In this case a... 

. . .may press a button or click area to view the catalog provided by the 
direct marketing system. In this case the process continues to step 4 00 
and the user is directed. . . 

...can view this main page. A merchant seeking to advertise their 

affiliation with the direct marketing system catalog may advertise 
their main page address in the merchant subdirectory. Users who receive 
...0110] Once a user has elected to register with the direct marketing 
system, the user is directed to the registration process and specifically 
in step 420 of... 0120] Online shopping at retail terminal is similar 
to online shopping that may be performed by a consumer at a private 
home or other Internet location ... responsible for the retail workstation. 
Thus, unlike consumer shopping performed at private homes or other 
Internet connected locations, retail shopping in a merchant location 
is always associated with a single merchant... 

...s retail location, will enhance the sales of products by the entity 
sponsoring the direct marketing system and managing server 12. 
Wholesalers that do not provide online shopping through merchant 
workstations will be at a significant disadvantage in those retail 
environments where a... mouse clicks that will cause server 12 to seek for 
products through the operations for online shopping that are detailed 
in FIG. 6. The use of touch screens for graphical interfaces to... 
enhancement is believed to be a further enticement to merchants to 
participate in the direct marketing system in accordance with the 
principles of the present invention. . .pay partial profits to merchants 
for items sold online directly to consumers by the direct marketing 
system. In this process, step 814, for each merchant, server 12 locates 
shopping cart records . . . 

Exemplary or Independent Claim (s): 

1. A merchant-affiliated direct marketing and fulfillment system, 
comprising: a computer server for connecting to a remote computer 
system under . . . 

...21. A method of merchant-affiliated direct marketing and fulfillment, 
comprising: connecting to a remote computer system under control of a 
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consumer, delivering. . . 

22. A merchant-affiliated direct marketing and fulfillment system, 
comprising: a computer server for connecting to a remote computer 
system ...26. A method of merchant-affiliated direct marketing 
and fulfillment, comprising: connecting to a remote computer system 
under control of a consumer, maintaining... 

27. A merchant-affiliated direct marketing and fulfillment system, 
comprising: a computer ...34. A method of merchant-affiliated 
direct marketing and fulfillment, comprising: connecting to a 
remote computer system under control of a consumer, maintaining. . . 

35. A merchant-affiliated direct marketing system, comprising: a 
computer server for connecting to a remote computer system under 
control ...42. A method of merchant-affiliated direct marketing , 
comprising: maintaining an identification of products potentially for 
sale, connecting to a remote computer system. . . 
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...ABSTRACT: 4 hotel-industry experts discuss the future of the industry 
and pertinent issues, such as e - commerce and construction slowdowns. 
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Steve Rushmore, president of HVS International, said that he foresees major 
lawsuits ... 

. . . brands will continue to grow and expand; franchisors and franchisees 
will still cooperate with reluctance; marketing will .still focus on 
stealing away the others brands 1 customers; consolidation will continue; 
and good. . . 
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...TEXT: the evidence. 

Aside from substantially resolving the question of the income tax treatment 
of tenant inducement payments, the Supreme Court's decisions appear to 
have removed any uncertainty created by the... 

...have confirmed, or at least accepted, the immediate deduction for income 
tax purposes of "lease pick - up " ccsts. Pick - up costs are incurred 
by a taxpayer as part of a tenant inducement program as -a result of 
assuming a tenant's obligations under a prior lease to... 

. . . light on the income tax treatment of the costs of two other types of 
tenant inducement commonly employed in the property leasing industry 
(neither of which involve direct payments to tenants... 
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TEXT: 

UNTIL NOW, most electronic commerce systems have been designed for 
commodity chemical exchanges and were cumbersome for specialty chemical 
producers ... 

...New approaches are being developed to meet the unique needs of our 
industry, offering strong marketing capability, front-end exchanges and 
user-friendly procurement systems. 
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... in production, marketing practices 

The report discusses three trends in the beef cattle industry's 
marketing and production practices: Alliances, e - commerce and weights, 
noting that the average liveweights of cattle have increased from 1,080 lb 



3/3, K/7 (Item 4 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 

(c) 2003 The Gale Group. All rts. reserv. 

08583875 Supplier Number: 55083297 (USE FORMAT 7 FOR FULLTEXT) 
Feedlots warned to avoid 'hoopla, ' market more strongly this 
summer. (Livestock and Poultry) 
Smith, Rod 

Feedstuffs, v71, n24, p26(l) 
June 14, 1999 

Language: English Record Type: Fulltext Abstract 
Document Type: Magazine/ Journal ; Trade 
Word Count: 14 66 

Smith, Rod 

However, a strong word of warning was also raised in that the 
marketing rate was reminiscent of the rate that led into the buildup in 
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...the seasonally slower summer period this year and rally them this fall, 
but only by picking up the marketing rate to stay current. 

The feedlot inventory report, scheduled to be released June 18, is 
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...Abstract: by giving it the ability to automatically fill out Web 
forms, perform price comparisons while shopping online , and liven up 
the interface with thematic images and sounds. Browser extensions are 
usually free . . . 

...Some products create a complete record of every Web site the user visits 
(for targeted marketing purposes), while other products avoid performing 
any actions that could leave an audit trail hinting. 
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Detailed Description 

. . . at a "bf icks-and-mortar" location using a coupon or similar device, or 
at an e - commerce or vCommerce location, by electronically tagging the 
consumer with a "cookie" or similar device. In the e - commerce 
/vCommerce example, this tagging may be used to provide the consumer with 
special pricing or incentives on the website or access to portions of 
the website reserved for preferred customers . 

The... may be redeemed using a coupon or similar 

device. In other embodiments, particularly those employing e - commerce 
or 

vCommerce transactions, purchase transactions may be tagged as having 
originated via an appropriate e... 

...a coupon, this tagging may be used to provide the consumer with special 
pricing or incentives on the website or access to websites or portions 
of websites reserved for preferred customers... 
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